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(1) FVEMERREOBIEIZ X D, R EE RN -LFEA,
Hik : Colleen Sell “A CUP OF COMFORT Classic Edition” (adamsmedia)
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(2) ZEMEREOBETIC LD, AL ZH B2 LT A
Hi i : Colleen Sell “A CUP OF COMFORT Classic Edition” (adamsmedia)
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Hil : Colleen Sell “A CUP OF COMFORT Classic Edition” (adamsmedia)
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Hik : Colleen Sell “A CUP OF COMFORT Classic Edition” (adamsmedia)
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Colleen Sell, “A CUP OF COMFORT Classic Edition”
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Hilt - HAL URBAN “Life’s Greatest Lessons 20 THINGS THAT MATTER"
(A FIRESIDE BOOK Simon & Schuster New York)
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BIR—=V10iTHAH16/THE T

fi 1

FVEHEREOBIUTIZ X ) . RXEBHB N2 L I A
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HAL URBAN, “Life's Greatest Lessons, 20 Things That Matter”
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Hi : VOA (Voice of America) (July 26, 2015)
“Why Do Mosquitoes Choose to Bite You?”
(http://learningenglish.voanews.com/a/mosquitoes-choose-to-bite-you/2873846.html)

VOA Learning English (July 26, 2015)

(##) Dengue : 7 ¥ 7 # Current Biology : AWM 2 xR & L 72524 ik
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(D Indispensably (2 Regrettably 3 Consciously @ Vaguely
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1. According to the passage, what did the scientists of Prof. Dickinson’s team do to study

what attracted mosquitoes? iR A&

They placed dark colored walls in a wind tunnel with mosquitoes.
They used plumes of carbon dioxide to see if mosquitoes and fruit flies would like it.

They released plumes of carbon dioxide in a wind tunnel.

® ® O 6

They tested various odors on the mosquitoes in a wind tunnel.




2. According to the passage, what did the scientists of Prof. Dickinson’s team ascertain about

CHCHECONGC)

the senses mosquitoes use? i b

Mosquitoes used all five senses to find their prey.
Mosquitoes seemed to use their sense of direction most.
Mosquitoes mostly relied on their sense of sight to find us.

Mosquitoes relied on their sense of smell before using their sight to find prey.

3. According to the passage, what is Matt DeGennaro’s idea to keep mosquitoes away from us?

(4)

CHCHECONGC)

R 1

It is to change the genes of the mosquitoes to take away their sense of touch.
It is to make a perfume which affects their sense organs.
It is to reduce the amount of carbon dioxide from human bodies.

It is to discover the places where mosquitoes breed and destroy their nests.

ROO~BDDIEL %Iy RKLICHRRENTWBEHNEELS) DI —DE~,

RS 1

@

Over one million people in the world lose their lives every year because of the serious
diseases which are spread by some mosquitoes.

Prof. Dickinson’s team did research on fruit flies to understand how they rely on their
sense of smell to look for food.

Prof. Dickinson says it's very difficult to fool mosquitoes even for a short time because
they can change their strategy easily.

According to Matt DeGennaro’s study, one day, we will not get itchy even if we get bit

by mosquitoes.
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Hill : Barry Schwartz “More Isn't Always Better” (Harvard Business Review)
(https://hbr.org/2006/06/more-isnt-always-better)

Barry Schwartz, “More Isn't Always Better”

(#) marginal utility : FRA%HH
(AWM EP7 1 B2 ME LIS, 20BN EIZEE S W o ¥ing)
marginal benefit : PR F4E (G2 BIIMIC 1 BALIRGE L 72358 1R SN A FIie % #29)
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@O 7 more A more 7 less @ 7 less 4 more 7 less
® 7 less £ less Y7 more @ 7 more A less Y7 more
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1. According to Iyengar and Lepper's study, more people tended to buy jam ( ).
when they saw a display table at an upscale food market
when they received a coupon for $1 off of any jam

when there were large varieties of jam they could choose from

CECHECONGC)

when there were fewer kinds of jam on display
R 13
2. The word paralysis is closest in meaning to ( ).
a state of an inability to act
an eagerness to do something

a feeling of fulfillment

CHCHECONGC)

a satisfactory result

&




3. Psychology and business have assumed that ( ).

(3)

(4)

(D choice tends to give people a sense of well-being
choice is tied with autonomy but it doesn’t lead to well-being

choice and well-being have both benefits and losses

® © ©

choice doesn’'t have a good effect in psychology but does in business in terms of

well-being
AXHD (A ) ICALRDEYLFEEZD~D) 65—,
fRE T 513
D abundant (2 negligible (® significant @ deductible
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@D challenge (2 expectation 3 outcome @) satisfaction
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HiL : DAVID CRYSTAL “The Language Revolution” (Polity)
21R=TI N BH23R—=TVFT

David Crystal, “The Language Revolution”

(1) Axrpoo (@ ) 23l L CTABENER 2 EF1T

(2) ROFEXLZANDLDOIZHRSBEY Y2, ALPOSA> ~ <COMH—2Y, LT TH
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But for the foreseeable future, it is unlikely that another language is going to replace English

in its global role.
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