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A Business Improvement District (BID) is a Mgeographically defined and mostly inner city area by which property and business owners make
a collective contribution to ®the maintenance, development and marketing/promotion of their commercial district. BIDs typically provide

services such as@ street, sidewalk, park and open space maintenance, enhanced safety and security, marketing, capital improvements, and
various development projects. The services provided by BIDs are ®a supplement to the services already provided by the municipality.
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Maintenance Capital Improvements

" Street / sidewalk cleaning " Improved streetlights

" Graffiti removal " Custom trash receptacles
Public Safety / Hospitality " Directional street signage
" Public safety officers " Custom news boxes

" Visitor assistance " Flower boxes

Business Development Landscaping

" Commercial vacancy reduction " Planting trees/flowers

" Business mix improvement " Treepit maintenance
Marketing Community Service

" Special events " Fundraising

" District public relations " Charitable events

" Promotional materials " Homeless and youth services
" Holiday decorations
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